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Why  Do  People  Think  
Marketing  is  Dispensable?





To  inspire people  to  act
on  behalf of  your  organization
in  order  to  achieve  its  goals





Marketing  Includes:
Determining  

[Your  Market]

[PR-­‐Outreach-­‐Digital]

[Collateral   Website  -­‐ Newsletters]

with  what  targeted  messages
[Copy   What  You  Want  Them  to  Do]





To  give

To  give  again

To  give  instead



Part  I



that  identifies  its  products/services  













What  else  you  got?



Questions?

Answers?



Time  to  roll  up  

To  Section  I!



Part  II



The  Who





The  Where





The  What  Part  I:  
Materials





The  What  Part  II:  
The  Message



Remember  the  1/3  rule
Boil  it  down
Use  creative,  succinct,  fresh,  inspirational  language
Avoid  melodrama

Embrace  your  thesaurus
Let  there  be  white  space

Write  for  your  Audience







Questions?

Answers?



Time  to  roll  up  

To  Section  II!





To  inspire people  to  act
on  behalf of  your  organization
in  order  to  achieve  its  goals



Part  III





The  Excellent  Ambassador

Part  I



The  What
What  does  it  mean?







The  What
What  does  it  mean?

So  change  your  thinking



The  How
Talk  always  and  with  energy

Know  your  pitch

em



The  How
em

Keep  it  short



Time  to  roll  up  

The  Favorite  Memory



Questions?

Answers?



Time  to  roll  up  

To  Section  III!



Time  to  roll  up  

To  The  Big  Kahuna!



Questions?

Answers?





http://makemomentum.files.wordpress.com/2011/08/cover-final.jpg
http://makemomentum.files.wordpress.com/2011/08/cover-final.jpg








Momentum  San  Diego

www.makemomentum.com
Deirdre@makemomentum.com

619-­‐209-­‐7749


